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I'T company’s marketing campaign
capitalizes on political controversy

By R.C. BOURNEA
Daily Reporter Staff Writer

The events sumounding one of
the ¢losest and most hotly-contested
presidential races in ULS, history
has captured the nation’s attention.
A local  information  technology
company, Fiber Network Solutions

To make our Service 1o you less canlusmg mare
efficient and structured specitically for your needs,
please vote, and let us know how you feel by poking a
hole in ONE circle and mailing this torm back to us.

FMSIis an amaz:r.:F h,

| ke FNSI because of that

Inc..

is receiving recognition of its

own for a marketing campaign sati-
rizing the debacle.

The campaign Teatures & series
of advertisements and  postcards
with the phrase, "The Internet.
proudly brought 1o you by Al Gore,
The moon, proudly brought to you
by Fiber Network Solutions.”

The purpose of the campaign is
1o gently poke fun at the vice presi-
dent's  alleged claims  that  he
“invented” the Interner, said Fiber
Network Solutions  President and
Chief Executive Officer David .
Kaoch.

“There's an enormous amont
of media hype regarding the com-
ments of YVice Presidemt Gore that
he was instrumental in the forma-

service. I've never had a
protilem!

HWESOME guy in the
markeling department

Allhough the service has
been ideal, | do have some

U esnn%

| don't aclually beligva n
any “Internet.” And | am
highly suspicious of

anyone whi doas. ‘ '.r

| love the Internet 50 much
| want more. OC3's for

a problem with FNSI, 1d
slill iike someone to call so
| can complain because I'm

\ lornely,

Thank you for your cooperation. The results of this survey will be
processed after we hind all absentee ballots, all ickering is
resolved, we recount the ballols by hand, 1ally 1he resulls using
an abacus, and then vole again uniil we're Nappy with he resulls
Then we'll e on our way o serving you befer!

tien

of the Internet.” said Koch,

"It's hasically saying if he invented

(See Marketing, Page 3)

 SPOOFING THE ELECTION - This posteard distributed by Columbus
information technology company Fiber Network Solutions Inc. features a
maock ballot saticizing the allegedly misleading ballot that conflused Florida

vorlers,

Marketing

(Continued from Page 1)

the Internct, then we  invented the
mog,”

The campaign incledes a total of
sin postcards with phrases such as
“The wheel, proadly brought 1o yvou by
Fiber MNetwork Solutions” as well s
“the dooghnt™ and even  nuclear
fusion,

While the campaign may be nler
preted as a knock agninst Gose, Koch
insists il was infemded as good-natured,
nom-partisan himor,

“Is nod ot all o political state-
ment, The posteards are nothing mone
than good marketing,” said Koch,
"Good  markeling recognizes  some-
thing that is happening in the public
amal copitalizes on il Owr narketing
departmenl saw an opportumity where
there's an enormows amount of medin
howseporver, and they picked up on 0"

The seemingly never-ending
showidiwn between Gore and George
W, Bush i Florida has been the sub-
ject of countless hested debates, but
Koch savs he has taken a mcutral
stance om the s

“Personally, | like Al Gore w lod 1
frankly, like both candidates. If 1 lhad
viled i Flowida, there'd be no ok
on my chad, or 1 would have voled [or
hoth of them becaose 1 like them
hoth,” said Koch,

“I'd almost ke 1o soc the cour
say they can both go 1o the Whine
Hemise, They both have some excellem

non-partisan programs. Both of them
wionild be very pood for our country,
andl that's why the election is so close,
We have two men here who are both
eminently gqualified to be the president
of the Lninsd States,”

The now infamous ballol that
confused some Florida citizens and
allegedly caused them foo vole for (he
wrong  candidmte  has  also  been
foulder for Fiber Metworks marketing
campaign,

Anodher posteand spoofing (he
Florida ballot says, "To make our ser-
vice i you less confusing, more elli-
cient and siruchred specilically for
yourr necds, please vote, and let us
know how you feel by poking a hole
ONE circke and mailing this form back
to us.” Under the phrase is a list of
options with a jumble of red arow
clearly intended 1o conluse - and
amuse - the recipient.

“You've got all these people who
said they couldn®t understand the bal-
Iot. The marketing depariment said,
“Heowv hand could this be? sothey cre-
wled this posteand. 11 wasa't a political
statement al all” Koch reiterated.
“There's an coormons amonnl of @ik
whaoial this hallot s we decided o cop-
itnlize on il and et some name recog-
pitbon, 17 you can get yoursell in (he
Super Bowl, it's something every-
heddy's talking about i, And cvery-
boed ¥ talking about this ballo,”

Fiber Network is nid the only
company o use the election in its
sdventising. A television commercial
Tor Snickers candy bars featred ani-

mnted charscters - an elephant repre-
senting the GOP and a donkey repre-
senting the Democratic panty - irying
o ong-up ench other on their so-called
achicvements,

I wear the sume pants as my
dml.,” the clephanl says, an apparcnl
refercnce o Hush's father, former
president George Bush, "1 invented
pamds,” the dbonkey relorts,

Companies must be cautiows of
alienating consumers when  using
political =satire in advertising, said
Franklin University marketing and
communication professor Ken Ashley,

“I% there o risk of olfending oon-
sumers by being satirical? Definblely.
Using satire and humor is always a
risky  busimess,”  snid  Ashley.
“Typically, such risks tesd W o
counber 1o an organieation’s goal of
suceesslully @ncouraging a consumer
- im this case, regandless of political
affilistion - b purchase and use their
prosducts and services.”

When skilllully done, however, a
well-ceafled satifical marketing cam-
paign con Win consumers over and
increase a company's bramd kdentity,
Ahsley sbded.

“Political satire has always been
an animil with different stripes. 1t has
long been considered  acceplable,
regandless ol political afliliation o cli-
mute,” he sail "Politicians, being pub-
T figures will always make good o
gels. targets who ane highly recogniee-
ahle. which is a key with good market-
ing”

Koch said Fiber Network

Solutions” campaign has elicited an
overwhelmingly positive  reception
thus far.,

“This hos been the most success-
ful adverising campaign that 1 have
ever seen in my career, which spass 25
vears. With a direct mail picee, if you
get a | percent responsc, that's protty
poodd, We've had over 50 (percent).”
spid Koch, "We've had people asking
for the Tull serics because they want 1o
collect  them. We've had  people
reqqucst copies becoise they want o
frame them. We have goften unbeliev-
able response on this,”

Roch likens ils campaign o a
recent  television spol by Apple
Computer, which spoofed a comnser.
cial by competitor Intel thin Featured
people dancing around in brightlyv-col-
orgd clothes 1o disco music,

“Intel spent millions of dollars
creating brand  identity and Apple
came in and stole the show,” sakd
Koch. "I'm sure il didnt make Intcl
very happy. but they had to spprecime
he genis of whoever tvought sboui
that al Apple.”

The Gore postcards were
designed far in advance, bat the ballot
pesteond wis on "emergency prinl job”
rushed oul to toke sdvamage of the
Florida controversy, Koch related. The
company his Iypically iken a mon-lr-
ditional approach o markeling, he
sail.

“The mifvertising that we do has
always, been real off-the-wall stulT.
Clur postcands, traditionally, have hal
mothing 10 do wilth odr services, We're

kniwn os ihe ‘postcard people,”™ said
Kaoch.

“We try to do advertising thal is a
limle tickly, because the service is
either good or bad, there's no in
between, I's very much a commodity,
Advertising thel yours is better, that's
absupd. Our service, it B what it s
The things we promole 1= oir coanpany
philosoply, our comporate culiune.”

Fiber Metwork Solutions is a net-
work services provider offering high-
capacily Internet access, whaolesale
DSL services 1o Inlernel service
providers, wide-pnea network services
and datn center collocation services.
The company’s unigue corporaie cnvi-
roment, such o s rakse-a-month pro-
grum for high-performing employees,
has gained aptional aitention such as a
spread 1o the November issue of trade
jowrmal Technology Entreprenenriip
Qenerliry:

Recent polls have indicated thal
cilizens poross the oountry hove grown
weary with the  drown-out election,
Kaoch sand, w0 Fiber Network Solutions
will be moving om im the near futune s
well.

“We have one or two more: post-
cards (based on the election), and
we've alrendy designed a whole other
series thal has nothing 1o do with the
election,” he smid,

As the clection plays itsell out,
marketing executives at Fiber Metwork
Sodutions will undoubiedly be watch-
ing the headlines For their next big
thieme,



